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DISCLAIMER
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This presentation does not constitute an offer of securities for sale in the United States of America or any other jurisdiction.

Certain information contained in this presentation may include projections and forecasts or other forward-looking statements. They are not historical

facts and express beliefs, predictions and expectations based on current assessments and estimates of the Kering Group which are subject to

numerous factors, risks and uncertainties; they are not guarantees of performance. Consequently, reported figures and assessments may differ

from projected figures.

The information contained in this presentation has been selected by Kering Group to present the target acquired. This presentation has not been

independently verified. No representation or warranty, express or implied, is made in relation to, and none of Kering or any of its directors, officers,

employees, advisers, affiliates or other representatives shall bear any liability or be liable for any loss arising from or related to the accuracy or

completeness of this presentation or any use of this presentation or its contents or otherwise arising in connection with this presentation. Kering

Group expressly disclaims any and all liability which may be based on such information, errors therein or omissions therefrom. Kering Group does

not have any obligation to update this presentation or provide any additional information, or to correct any inaccuracies in this presentation or any

additional information which may become apparent.

IN NO WAY DOES KERING ASSUME ANY RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BASED UPON THE

INFORMATION PROVIDED IN THIS PRESENTATION. INFORMATION IN THIS PRESENTATION. SHOULD NOT BE CONSIDERED AS ADVICE

OR A RECOMMENDATION TO INVESTORS OR POTENTIAL INVESTORS IN RELATION TO HOLDING, PURCHASING OR SELLING

SECURITIES OR OTHER FINANCIAL PRODUCTS OR INSTRUMENTS AND DOES NOT TAKE INTO ACCOUNT YOUR PARTICULAR

INVESTMENT OBJECTIVES, FINANCIAL SITUATION OR NEEDS. BEFORE ACTING ON ANY INFORMATION YOU SHOULD CONSIDER THE

APPROPRIATENESS OF THE INFORMATION HAVING REGARD TO THESE MATTERS, ANY RELEVANT OFFER DOCUMENT AND IN

PARTICULAR, YOU SHOULD SEEK INDEPENDENT FINANCIAL ADVICE AND CONDUCT YOUR OWN DUE DILIGENCE. ALL SECURITIES AND

FINANCIAL PRODUCT OR INSTRUMENT TRANSACTIONS INVOLVE RISKS, WHICH INCLUDE (AMONG OTHERS) THE RISK OF ADVERSE OR

UNANTICIPATED MARKET, FINANCIAL OR POLITICAL DEVELOPMENTS AND, IN INTERNATIONAL TRANSACTIONS, CURRENCY RISK.

READERS ARE ADVISED TO REVIEW KERING’S UNIVERSAL REGISTRATION DOCUMENT AND KERING’S APPLICABLE AMF FILINGS

BEFORE MAKING ANY INVESTMENT OR OTHER DECISION.





KERING BEAUTÉ ACQUIRES CREED, 

THE HIGH-END LUXURY HERITAGE FRAGRANCE HOUSE

4

I CO NIC  HERI TAG E FRAG RANCE HO USE I N  

FASTEST- G RO W I NG H I G H -END LUXURY 

FRAG RANCE SEG MENT

A M AJO R STEP FO R KERI NG  BEAUTÉ

A STRATEG I C  CATEG O RY 

FO R KERI NG

LARG EST I NDEPENDENT G LOBAL LUXURY 

FRAG RANCE PLAYER

W I TH REVENUE ABO VE €250M  

AND VERY H I G H EBI TDA M ARG I N

ACQ UI S I T I ON O F  100% O F  CREED

ALL - CASH TRANS AC TI O N

CLO SI NG EXPECTED I N  H2  2023



LARGEST INDEPENDENT GLOBAL LUXURY FRAGRANCE HOUSE

I C O N I C  PO R T F O L I O O F  L U XU R Y  F R AG R A N C E S , H O M E T O  T H E W O R L D - R E N O W N E D  

A VEN T U S

T R AC K R EC O R D  O F  C R AF T I N G  T I M EL ESS SC EN T S,  M AKI N G  U SE O F EXQ U I S I T E  

N AT U R A L  I N G R ED I E N T S

R EC O G N I Z E D  F O R  M AN U F A C T U R I N G  AR T I S A N A L  AN D O R I G I N AL  ESSEN C E S O F  

U N R I V AL L ED  Q U AL I T Y

H I G H  C U ST O M ER  L O Y AL T Y ,  PR O VEN  AB I L I T Y  T O  AT T R AC T  AN D  R ET AI N  N EW  

C L I EN T S

Y O U N G ER ,  M O R E AF F L U E N T  AN D  C O N N O I SSE U R  C U ST O M ER S ,  W H O  PER C EI V E  

T H E  BR AN D  AS  PR EST I G I O U S ,  EL EG AN T  AN D  B O L D
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HIGHLY ATTRACTIVE, FAST-GROWING HIGH-END LUXURY FRAGRANCE MARKET
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▪ ST R O N G  T AI L W I N D S F U E L I N G  D O U B L E - D I G I T  

G R O W T H ,  W I T H  C O N SU M ER S I N C R EASI N G L Y 

SH I F T I N G  F R O M  PR EST I G E  T O  L U XU R Y

▪ U N D ER P E N ET R A T E D  R EL AT I V E  T O  O T H ER  

D I SC R ET I O N A R Y  L U XU R Y  PR O D U C T S AN D  

BR O AD ER  BEAU T Y

▪ H I G H  R EVEN U E R EC U R R E N C E F R O M  SU PER I O R  

C U ST O M ER  L O Y AL T Y A N D  L O W  PR I C E  

SEN SI T I V I T Y  D R I V I N G  L O N G - T ER M  R ESI L I EN C E

▪ T O P - O F - R AN G E,  H I G H  D O U B L E - D I G I T  

PR O F I T AB I L I T Y

Mass

~€35bn 

luxury and prestige 

fragrance market(1)

Source: Bain analysis.

Notes: (1) Retail sales values for 2021. (2) 2022-26 CAGR.

High-end luxury

Prestige

Creed has a 

~10% global 

market share in 

high-end luxury ~€5bn 

~€30bn 

+~15%

+~3-5%

Size CAGR(2)

~€15bn +~3-5%



HERITAGE FRAGRANCE HOUSE WITH LONG HISTORY
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▪ EST AB L I S H E D  I N  1 7 6 0  BY J AM ES H EN R Y C R EED  AS  A  

T A I L O R I N G  H O U SE S E R V I N G  E U R O P E ’ S  R O Y AL  F AM I L I E S

▪ F R O M  A  T A I L O R I N G  H O U SE C R EED  H AS BEC O M E A  H I G H -

ST AN D I N G  F R AG R A N C E H O U SE

▪ O L I V I ER  C R EED ,  AC C O M P AN I E D  BY H I S  SO N  ER W I N ,  

PER PET U AT E T H E T R AD I T I O N AF T ER  SEVEN  G EN ER AT I O N S

▪ T H ESE PR EST I G I O U S F AM I L Y  H ER I T AG E AN D  L EG AC Y

T EST I F Y T O  A  T R U L Y U N I Q U E C R E AT I V E  SP I R I T

▪ W I T H  I T S  R O O T S I N  F O N T AI N E B L E A U ,  C R EED  PR O D U C E S 

M AD E - I N - F R A N C E ,  T I M E - T EST ED  Q U AL I T Y  F R AG R A N C ES



~1 5 %~1 5 %~6 5 % ~5 %
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ENVIABLE PORTFOLIO OF CELEBRATED FRANCHISES

MAINLY GEARED TOWARDS MEN’S FRAGRANCE 

F R A G R A N C E  F O R  H I M F R A G R A N C E  F O R  H E R F R A G R A N C E  U N I S E X O T H E R S

Aventus

€295 - 100ml

Millesime Imperial

€265 - 100ml

Wind Flowers

€250 – 75ml

Aventus for her

€250 - 75ml

Birmanie Oud Candle

€90

Body Lotion Aventus

€70 - 200ml

Best selling 

signature 

fragrance

Successful 

recent launch

Sources: Company information, Bain analysis.

Notes: As a % of retail sales value for the full year ended March 31, 2023. Retail sales prices as per Creed’s French e-commerce website. Franchises differ from SKUs and products.

Silver Mountain Water

€265 - 100ml

Original Vetiver

€265 – 100ml



GLOBAL FOOTPRINT WITH STRONGHOLDS IN THE US AND THE UK

9Sources: Company information.

Notes: Number of stores, points of sales as at Mar 31, 2023. Number of employees as at Dec 22.

~700
EMPLOYEES

~1.4K
POINTS OF SALES

36
BRANDED STORES



UNLOCKING CREED'S VAST UNTAPPED GROWTH POTENTIAL ACROSS 

GEOGRAPHIES, CHANNELS, AND CATEGORIES
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C H I N A  A N D  A P A C T R A V E L  R E T A I L E - C O M M E R C E F U R T H E R  L E V E R S

T R E M E N D O U S  

O P P O R T U N I T Y  I N  

C H I N A  A N D  B R O A D E R  

A P A C  

W H E R E  H I G H - E N D  

L U X U R Y  F R A G R A N C E  

O U T G R O W S  G L O B A L  

M A R K E T

U N D E R - I N D E X E D  

T R A V E L  R E T A I L  

T O  B E  R O L L E D  O U T  

G L O B A L L Y  

E - C O M M E R C E  S A L E S  

S E T  T O  A C C E L E R A T E  

W I T H  C R E E D  T O D A Y  

U N D E R P E N E T R A T E D

M U L T I P L E  G R O W T H  

L E V E R S  

B E Y O N D  M E N  &  U N I S E X  

F R A G R A N C E  A C R O S S  

O T H E R  C A T E G O R I E S

( W O M E N ,  B O D Y ,  H O M E )



A MAJOR STEP FOR KERING BEAUTÉ

A STRATEGIC CATEGORY FOR KERING
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P E R F E C T  F I T  W I T H  K E R I N G

A N D  H I G H L Y  C O N S I S T E N T  W I T H  

G R O U P  S T R A T E G Y  O F  

E X P A N D I N G  I N  B E A U T Y

G A I N  M E A N I N G F U L  S C A L E

T H R O U G H  T H E  A C Q U I S I T I O N  O F  

T H E  L A R G E S T  I N D E P E N D E N T  

H I G H - E N D  L U X U R Y  F R A G R A N C E  

H O U S E

B U I L D  A  S C A L A B L E  P L A T F O R M  

L E V E R A G I N G  C R E E D ’ S  G O - T O -

M A R K E T A N D  D I S T R I B U T I O N  

N E T W O R K

F I T S C A L E P L A T F O R M



KEY TRANSACTION TERMS AND PARAMETERS
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▪ K ER I N G  B E AU T É T O  AC Q U I R E  1 0 0 % O F  C R EED

▪ AL L - C A S H  T R AN S A C T I O N

▪ C U R R EN T  M AN AG EM E N T  T EAM  W I L L  C O N T I N U E 

T O  L EAD  T H E BU SI N ES S

▪ C L O SI N G  EXPEC T ED  I N  H 2  2 0 2 3 ,  SU BJ EC T  T O  

C L EAR AN C E BY C O M PET I T I O N  AU T H O R I T I ES



Q&AQ&A



Gucci • Saint Laurent • Bottega Veneta • Balenciaga • Alexander McQueen • Brioni

Boucheron • Pomellato • Dodo • Qeelin

Kering Eyewear • Kering Beauté




